Product Placement Web Quest
Please safe this file to your folder as “Product Placement”. You may type your answers directly into this document after it has been saved. Type your name and period at the top.  

Print it out and turn it in to the basket when you are finished. 
A:
http://money.howstuffworks.com/product-placement.htm/printable
1. How did product placement in the film The Firm affect Red Stripe’s sales?

2. What are the three ways that product placement can occur?

3. List at least 5 examples of product placement in movies (list the movie and the product brand)

4. Give an example of a product that was created specifically to fill a role in a film.
5. What is product integration? Provide an example.

B:

http://usatoday.printthis.clickability.com/pt/cpt?action=cpt&title=USATODAY.com+-+Products+are+now+being+placed+in+other+products'+ads&expire=&urlID=15498477&fb=Y&url=http://www.usatoday.com/money/advertising/adtrack/2005-09-11-starbucks_x.htm&partnerID=1661
6. Why would marketers “push”, or advertise, products in other marketers’ commercials

7. The article describes a partnership between Michael Buble and Starbucks. Explain how Michael Buble benefited from this partnership. How did Starbucks benefit? 
C:

http://www.nytimes.com/2006/06/12/business/media/12book.html?ex=1307764800en=89d58b622aa65b7dei=5088partner=rssnytemc=rss
8. Why was “Clinique #11 'Black Violet' lipstick” changed to “Lipslicks in ‘Daring’” in the final edition of Cathy’s Book? 
9. Why were Mr. Weisman and Mr. Stewart comfortable with placing the Cover Girl brand in Cathy’s Book? 

10. Do you think the Cover Girl references enhance the quality of the book by making it more authentic, or reduce the quality of the book with an overt and “crass commercial”? Defend your answer.

D:

http://brandchannel.com/brandcameo_films.asp
11. According to Brandchannel.com, how many brands were placed in the film Just Go With It?

12. List the top 10 brands that were placed in films in 2010, and how many films they appeared in. (Example: Ford – 8 films) 
E:

http://www.brandchannel.com/features_effect.asp?fa_id=231
13. Explain how a film’s location could be considered product placement.

14. How does Hanks define “seamless placement”? 

15. What is the paradox of product placement and well-recognized brands?

16. Explain the system which Zazza uses to calculate the value of a brand’s placement (ROI).

F:

http://www.featurethis.com/
17. What does the company Feature This! do for its customers?

18. According to Feature This!, what are the benefits of product placement?

19. Take a look at some of the clips in the Video Gallery. Select a placement that you think worked particularly well. Describe the product and how it was placed in the show, and explain why the product was successfully placed.

20. Read one of the articles featured on the “Press” page of the site. Write a brief “abstract” of the article by summarizing the main points (one paragraph).
